


%Snapchat sald this' mornmg that developers can now mtegrate 1ts "Stones mto '
their own apps. Go deeper.

Situational awareness: Facebook and Twitter each took down posts from Brazilian
President Jair Bolsonaro with coronavirus misinformation yesterday

1 big thing: Coronavnrus used to suppress
global press freedoms

Tlustration: Eniola Odetunde/Axios

The coronavirus:is providing cover to autocrats, dictators, and even some
" democratically-elected | leaders who were ah'eady lookmg for reasons to undermine the
mdependent media:

Driving the news: Recent examples show the press is being shut out by the
government under the: ‘guiseof stoppmg misinformation from’ spreadmg about the
pandemxc

e In Hnngary, the government passed a law Monday granting sweeping
emergency powers that Prime Minister Viktor Orbén claims will help battle the
coronavirus: The law-includes the power-to pumsh those who spread "false
information™ about the pandemic with up to five yeats in prison, per NPR.

o In Egypt, authorities forced a Guardian Joumahst to leave the country after she
' gp_qrted on a scientific study from mfecnous disease specialists from the
.Umversxty of Toronto that said that the country was hkely to have many more
¢ofonaviris cases than have beenn officially confirmed, per The Guardian.

¢ In the Philippines, joumahsts may face jail sentences of up to two months for
"spreadmg false information" about the virus and a fine'of ap to $20,000,  per
CNN.

o InIran, where coronavirus cases have soared, authorities have moved to
aggressively contain indeépendent reporting about the virus by harassing and

detammg journalists, per VOA 'VOA. Officials have also ordered that the media only
use official statistics when covering COVID-19.

o In Brazil, President Jair Bolsonaro has downplaved the virus as a media trick.
His efforts to blame the media for overstating the pandemic, some fear, could
be a'playbook for other world leaders to use to downplay the crisis.

~ The big picture: Around the world, press freedoms have already been begun to erode
as leaders try to crack down on independerit media as a way to consolidate power.

 Such interventions have become more prevalent around the world, even in
- democracies.

Share this story.




2. News industry braces for major layoffs, pay
cuts S

EX

Tllustration: Sarah Grillo/Axios:

The coronaviris is- forcmg ma]or méedia; glants to: leverage layoffs.and payicuts. ifi order
to survive the impact that the coronaviris pandemic is having on ‘their businesses,
Axios' Ursula Perano;and I write:

Why i lt matters. In the ﬁrst few weeks of the outbreak in the U S local outlets were

the crisis 999@9@@@ big national medw CQ!PP@&C?? say they afé braciiig for the anst,

* Driving the news: Gannett, ‘Maven Media, Disney; BuzzFeed, Vice Media,

GroupNirie, iHeartMedia and others have annotinced rounds ‘of layoﬁ's ‘cuts to salaries
and benefits, or that top executives are forgomg payin ‘the coming weeks.

o Other major outlets; like the Los Angeles Times, The New York Times and
The Tampa Bay' Times, ‘have warned of heavy. adverhsmg losses. Sonie have
cut distribution.

" The big plcture ‘While the recently-passed $2 trillion stimuilus bill will provide rehef

to some news busmesses _many in the news industry argue that it's ot enough.

» Soine argue e that the journalisin sector should have its own stimiulus package
that would offer-direct support for newsrooms, which are now deemed by the
federal governmert and many state governments as "essential seivices.”

'For iiow, relief for the news industry has largely coriie from the private sector.

o Facebook said Monday that it is spending $100 million to support news outiets
around the world that have been impacted by the coronavirus. Twitter said
Tuesday that it's donating $1 million to joumalism non-profits. .

The bottom line: The coronavirus is. upending the news industry at a time when
¢onsuiners need access to verified news and information moreé than ever before.

Read the full piece.




3. McClatchy puts coronavirus paywalls back
up | |
McClatchy will put its paywall back up around some ¢oronavirus news as it aims to

balance its duty keep people informed with its need to bolster subscriptions; executives
tell Axios.

Why it matters: The company is trying to be strategic about how: ‘much they allowto
be free. While it's 1mportant that some information remains free; like breaking fiews
that could impact the health and safety of their readers; they don't want that free
information to cannibalize a surge in subscnptron interest:

«  "With a lower payw.all we're missing ‘qppo_ﬁumtl.es to convert drive-by readers.
into subscribers," says McClatchy's Vice President of News Kristin Roberts.

»  As the story begins its slow: shxﬁ from breaking news and utility journalism,.
Robeits says- McClatehy‘s paywall strategy: swill change

» Decisions over which articles to put in front of the paywall will be made
locally by editors at each of its 30 local pubhcatlons nationwide.

" By'the numbeis: In'a mémo to staﬁ' ‘Robéerts says that while: subscnptlons are’ nsmg, |
"the money we get-every time someone. reads or-watches. an individual story -
( ‘programimatic” revenue) is-decli 1mng rapldly - that' péf-view rate of reveiiie has !
dropped more than 15% in a single week."

» In'total, the compaiiy has gained 10,200 new subscnptlons in March, even with
the paywall down. And subscriber pageviews are up: 46% in March.

e "Since our coronavirus coverage began, 13% of views were by peoplé who g
would have been stopped by the paywall if it had been up. If we converted
even a tiny fraction of those people ‘we would have generated more in
subscription revenue than we are earning on the per-pageview

'( ‘programimatic™) revenue."

Be smart: McClatchy's-news division has expenenced consolidation over the past few
years; and has been very drsclplmed about operating expenses: For now, the news
division seems stable despite the crises unfolding around it within the news mdustry
and despite the company’s recent hlstmy filing for bankruptcy

e "So much has been done up to'this point to set ourselves up to be in a place to
not topple over when the first wind blows," says Roberts:

e Roberts argues that the company's focus on balancmg its income between
- andience. (subscnptlons) and advertlsmg has been critical in preparing for tl:us
momient.




4. Kids’ daily screen time surges over 50%

5
Data: SuperAwesome ; Chart: Axios Visuals

With almost all U.S. states closing schools until: at least the end of the month, most
children ages 6-12 say they.are spendmg at least 50% more time in front of screens
daily, according to new data from SuperAwesorne; a kids technology company.

Why it matters: Parents were already slu_ggl_p_lg to limit screen time forkids when
they were in s¢hool.

Dnvmg the news: In the US., a malonty of* 6-12 ‘year-olds: say they use screen-
devices either alot more (at least 50% more), twice a§ much, 6t for what feels like
"most of the day" dunng the coronavirus pandemic:

s "Overall, kids are effectively going:to be: spending 2.5-3x-more hours of daywm
front of a digital screen: than they hxstoncally woild have " ‘says: Dylan Collins,
CEO of SuperAwesome.

+  "What we were: seemg is that UK. kids had'a slightly lngher tendency todo
more family-based stuff;as in physical family achvnty, like board ; games and

table top games, than U S. kids who spend more time with screens," says
Collins.

Details: Traffic to kids apps and digital semces ‘has increased by nearly 70% in the.
U. S s per’ the report.

« "You're seemg a slight i increase in desktop, largely because of school
deiands;" says Collins.

*  Gender split data shows that girls over the past few weeks have typically used
chat.apps and TikTok mofe thaii boys and have fead more. Boys-on the other
hand, have weighted much more heavily- towaxds gaming.

Be smart: It's easy for parents to blamie: ‘phones and tablets for an increase in dxgxtal
eigagement, but most kids sy they aré spending more time watching TV than
anything else.

Go deeper.

5. Ad market expected to take a big hit in 2020
T










. The oﬂ'ermg mcludes ad operatxons progammatlc monetlzatlon product o
nnplementatlon measurement, guaranteed brand safety and compliance
‘optimization, yield management, and other ad-related services:

By the numbers: Executives say the company currently works with miore than 45
pubhshers and 50 ad vendors, ranging from. product developers ad agencies, tech
platfoims, demand paitners, ad exchanges and verification vendors data pmwders —
each with their own negotiated terms at the benefit of the. publishers it services. Pricing
varies based on each publisher's: needs.

s Vendor partners inchide companies like Permutive, publisher data platform
and Confiant, a advertising cybersecurity firm.
+ Publisher partners include music reviews platform AllMusic, mtemet news

site Daﬂy Dot meine: encyclopedla Kiiow Your Meme, and hlp hop news site-
HipHopDX. .
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8. 1 fun thing: "How to" survive a pandemic

E

Tllustration; Aida:Amer/Axios

Here afe the top trendmg “how 1. séarches on Google in the past week in the US,,
via Google Trends:

How to cut men’s hair at home-

_ How to make face mask from fabric
How to make sanitizer wipes at home
How to make Rice Kiispie treats
How to solve Rubik’s cube

Rt ol

In case you were wondering ... "How to make toilet paper” spiked +1,300% in the
past week in the U.S.

Axios thanks our partners for supporting our newsletters.
Sponsorshlp has no influencé on ‘editorial content.

' Ax!os. 3100 Clarendon Bivd; Suite 1300, Arllng_ton VA 22201 .



- You received this emaﬁ because: you slgned up' for newslétters. from Axlos.
' Chan je: ‘our references or unsubscnbe here. .

- Was this emaﬂ forwarded to you?
Slgn ug now to get Axros in: your lnbox

Follow Axios on soclal medla

Dit bericht kan informatie bevatten die niet voor u is bestemd. Indxen u met de geadresseerde bent-of dit
bencht abusievelijk aan u is.toegezonden, wordt u verzocht dat aan de- afzender te melden en het bericht te
n: De Staat aanvaardt. .geen aansprakehjkheld voor schade “van welke aard ook, die-verband houdt
met tisico's verbonden aan het elektromsch verzenden van ‘berichten.

This message may: contain information that is not intended for- you.. If you are not the addressee or if’ thls
message was sent to: you by mistake, you are requested to inform the sender and delete the-message. The
State- accepts no hablhty for. damage of any kind. resultmg from the risks inherent in the electronic
transmission of messages.

' Help save paper] Do'you really need to print this email?

Dit bencht kan mformatle bevatten die niet.voor u is bestemd. lndlen u niet de geadresseerde bent of.dit bericht
: _abusreveluk aan u'is toegezonden wordt u verzocht dat aan de afzender te melden én het bericht te verwuderen De
Staat aanvaardt geen aansprakelukheld voor schade; van welke aard ook, die verband houdt met risico’s.verbonden .
aan het elektromsch verzenden van berrchten :

This message may contain information that is not intended for- you. If you are not the addressee or if this message
“was'sent to you by 1 mnstake you are requested to inform the sender and delete the message. The State accepts no
liability for damage of any kind resulting from the risks inhererit in the electronic transmission of messages.



